
Dawn of a new Retail offer 
at Stansted 

As part of the £80million transformation of the terminal at 
Stansted Airport the international departure lounge has been 
extended by over 60% in terms of floor space, making way for 
the development of over 40 new shops, bars and restaurants 
including the biggest walk-through World Duty Free in terms of 
retail space in the World Duty Free Group (which also acts as the 
flagship entrance into the new departure lounge area).   

“M.A.G set a very clear strategy to 
return Stansted to growth and improve 
services and facilities for passengers 
when it acquired the airport in February 
2013 and it’s been very exciting to 
be part of the multi-million pound 
transformation that’s taken place in such 
a relatively short period of time. 

“Many leading retail travel brands 
recognised what a great opportunity 
this was and secured their positions 
early on for the first phase of this multi-
million pound development. The new 
cafés, bars and restaurants were the 

next focus as we set about opening 
the brand new dedicated area so that 
menu choices were in once place for 
our passengers to make a decision 
quickly based on appetite and taste 
and the last phase, that’s still to come, 
is the opening of 15 new shops and 
three island locations offering high end 
fashion, accessories, lingerie, shoes 
and gifting. Stansted is changing and 
the multi million pound plans are now 
coming to life.”

Beth Brewster 
M.A.G Retail Director
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World Duty Free
Fantastic tax-free prices on 

duty-free

WH Smith
Everything you need for  

your journey

Glorious Britain
The UK’s premier gift & 

souvenir retailer

Hamleys
World famous toy store 

with a unique reputation for 
quality and innovation

Dixons Travel
Europe’s leading airport 

electrical store

Rituals
Home and body cosmetics

JD Sports
JD sports is renowned for its 

undisputed footwear  
and apparel collections

Boots
Health and beauty essentials

The Body Shop
Body and skincare, 

cosmetics, fragrances  
and aromatherapy

Next
The latest women’s and 
men’s fashion, all at tax  

free prices

Fat Face
Popular high street  

fashion chain

PHASE 1 OPENINGS



Our Retail Partners

The new World Duty Free store is not just 
the biggest walk-through store in the World 
Duty Free Group (WDFG) in terms of retail 
space (2,850m2), incorporating a number 
of firsts and innovative concepts, but is the 
flagship entrance into the new multi-million 
pound international departure lounge at 
Stansted.  

New services include a dedicated 
‘Concierge Desk’, ‘Reserve and Collect’ 
and interactive screens throughout so 
that passengers can quickly see the latest 
promotions and offers.

New brands on offer at Stansted include 
Jo Malone, bareMinerals, Trussardi and 
Sisley to name a few. Chanel’s new 
stunning Espace concept has been very well 
received as has the Burberry concept which 
is the first in the world. Liquor is equally 
striking, incorporating the largest World 
of Whiskies ‘shop in shop’ in the WDFG 
estate and the Destination Tasting Bar 
changes its tastes across the day.  

WDFG have taken their luxury range to a 
new level at Stansted Airport, introducing 
its largest premium watches range including 
brands such as Tag Heuer, Gucci and 
Mont Blanc.  And another striking feature 
is the sunglasses area where over 2,000 
sunglasses from 45 iconic brands are on 
offer.

WDFG has also introduced a new look 
Glorious Britain store at Stansted offering 
classic British gifts, souvenirs and stationary, 
promoting all things British!  The new store 
uses London landscape’s as the basis of 
its architecture and design theme. Digital 
graphics set into a natural brick wall help 
create a more premium look and feel and 
iconic landmarks such as Big Ben and 
classic red Post Boxes form the basis of 
display units giving passengers a sense of 
the Best of British. 

Located in the essential travel retail area 
of the new departure lounge development, 
WHSmith have developed a brand new 
store that’s been designed in terms of 
service and layout to make things simple  
for passengers including 60% more tills  
(8 to 13) to help minimise queue times  
and all are equipped with contactless 
payment systems.  

Offering the widest range of newspapers 
and magazines, plus all the latest books 
and bestsellers you would expect from  
WHSmith, the store also gives passengers 
the chance to pick up chilled refreshments 
from its new ‘Food to Go’ range that offers 
a wide selection of sandwiches, wraps, 
pasta and other tasty snacks for passengers 
on the go.

WHSmith will also have a retail island 
located by the main departure point from 
the international departure lounge giving 
passengers a last opportunity to pick up 
a snack, newspaper or magazine before 
taking flight. 

“We are delighted with this, 
our largest and most innovative 
walkthrough store to date, within 
the World Duty Free Group.  We 
worked in close partnership with 
Manchester Airport Group (MAG) 
to develop a store that would take 
airport shopping to the next level 
and I think that has certainly been 
achieved here in Stansted.”

Fred Creighton
World Duty Free Group Director  
of Retail Operations

Commenting on the development Hamleys said: 

“We are delighted to have secured 
a prime position for Hamleys, The 
Finest Toy Store in the World, at 
Stansted Airport. Opening our 
new larger toy shop has given us 
the opportunity to widen the range 
of goods on offer providing even 
greater choice of toys, that we bring 
to life for the millions of families who 
pass through Stansted each year.”

Hamleys has long been popular with 
passengers at Stansted and the world 
famous toy store was one of the last global 
retail brands to be announced as securing a 
prime position in the first phase opening of 
the new international departure lounge.  

The new store, located at the start of the 
new departure lounge experience, continues 
to stock all the traditional favourites 
including the infamous Hamleys bear – who 
makes a guest appearance from time to 
time - and offers passengers an extended 
range of over 1,000 products including a 
dedicated LEGO area.

stanstedairport.com

Dixons Travel, located in the essential 
travel retail area of the new international 
departure lounge, opened in July 2014 and 
as well as its popular range of cameras, 
phones, laptops, smart technologies and 
host of other electrical devices the new store 
features both a Knowhow bar and branded 
Apple area with dedicated staff to assist 
passengers wanting to quickly set up new 
purchases and have them charged ready to 
take flight.  



Our Retail Partners

“Dixons Travel is delighted to be 
operating in the new Stansted 
terminal which has been an 
amazing transformation and 
the perfect shopping area for 
passengers before they fly.” 

Gavin Wood
Head of Operations, Development  
& Expansion for Dixons Travel

The Body Shop, which prides itself on being 
the original, natural and ethical beauty 
brand, has been part of the retail offer at 
Stansted for many years and the new store 
is its largest airport store in the UK.

Passengers can browse the wide range 
of own brand products that include body 
butters; fragrances; make-up; hand, bath 
and body care which can all be purchased 
individually or combined into bespoke 
hand-wrapped gifts.

Since its opening at Stansted five years  
ago FatFace, the British lifestyle clothing 
brand, has proven to be a popular part of 
the retail mix at Stansted and as part of the 
new development re-located into an even 
larger unit in a prime position under the 
phase one opening.

With a shack style interior incorporating 
textured and reclaimed wood to create 
an authentic feel the new store offers an 
extended range of clothing, accessories 
and footwear for men and women.

New store to feature ‘King of Trainers’ with 
widest range of training shoes in any UK 
airport.

Boots UK is a very important part of the 
essential retail offer at Stansted, firmly 
established in the travel retail sector, and the 
new Stansted store is now the largest in any 
UK airport enabling customers to pick up all 
their health and beauty travel essentials.

Visitors to the new store can choose from 
an extensive range of No7 products, the 
UK’s leading skincare brand, as well as 
other leading brands exclusively available 
at Boots such as Soap & Glory, Charles 
Worthington and Champneys.  With 
many passengers travelling to warmer 
climates on holiday there is a large range 
of sun skin care products including Boots 
own brand Soltan and a wide range of  
pharmaceutical products supported by an 
in-store pharmacy meaning customers flying 
through Stansted have their every health 
and beauty needs covered. 

The new store also offers a large selection 
of food and drink options including Boots 
exclusive own brand food ranges: Shapers 
and Delicious, all delivered with the great 
value that customers love.
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Passengers can also browse products and 
take advantage of a special service in 
a separate staffed zone where staff with 
expertise in different products can give 
demonstrations of items on sale in store and 
passengers can also make use of charging 
facilities for electrical devices whilst 
browsing in-store.

Having opened its first pilot pop-up shop 
at Stansted in 2012 - the global brand of 
luxury home and body care has expanded 
again - doubling its space at Stansted – 
enabling Rituals to offer an even wider 
range of products to passengers flying 
through.

Rituals, with its ‘slow shopping’ attitude, 
encourages shoppers to relax and unwind, 
sample products and even take time to 
enjoy a soothing cup of herbal tea or 
indulge in a complimentary hand and arm 
massage, skin consultation or makeover 
before taking flight.

Discover Rituals’ collections inspired by 
ancient Eastern traditions for examples 
Sakura, their best selling range. Inspired by 
the centuries old, Japanese celebration of 
the annual flowering of the Cherry Blossom. 
The Sakura collection blends the sweetness 
of Cherry Blossom with nourishing Organic 
Rice Milk, to make each day feel like a 
new beginning. The range includes fan 
favourites, such as Zensation shower foam 
and Magic Touch body cream.

“We’re excited to be part of this 
multi-million pound transformation, 
with Stansted Airport holding a 
special place in our history as the 
home of our inaugural pop-up 
shop. We look forward to being 
able to offer an even greater range 
of Ritual products as a result of the 
expansion, helping our customers to 
relax, unwind and get into holiday-
mode, even before they have 
boarded the plane.”

Penny Grivea
Managing Director, UK & Ireland



Our Retail Partners

British retailer Next has opened its largest 
tax-free store at Stansted Airport having 
secured a prime position in the new 
International Departure Lounge.

The new store, which took off in October 
2014 stocks the brands own range of 
womens and mens clothing including 
lingerie, shoes and accessories.  

All prices are tax-free making this a very 
exciting addition to the new look departure 
lounge coming to life at Stansted.

“We’re extremely excited to have 
opened yet another airport store 
within the UK and are very pleased 
to be part of the multi-million 
pound transformation taking place 
at Stansted.  This store is perfect 
for any shopper that needs those 
last minute fashion products and 
is proving very popular with 
passengers travelling through.”

Iain Allsop
Estates Manager
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